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Advertise with the North Coast Men’s Chorus...




...and you’ll be singing!

Be seen by 7,500 people and companies. As Northeast Ohio’'s most
active and visible gay musical organization, the North Coast Men’s Chorus
has, for over 20 years, been performing in front of diverse crowds from
every market in this part of the state.

Each year, the Chorus hosts three major performances (in December, April
and June). Venues have included the Hanna and Allen Theatres at
PlayhouseSquare, Severance Hall, Lakewood Civic Auditorium and
Waetjen Auditorium at CSU. The Chorus and its small ensemble, The
Coastliners, engage the community at numerous outreach performances
throughout the year. As we deliver our message through song, you can
deliver yours in print! Advertise at some - or all - of the North Coast Men’s
Chorus’ events.

experience season 22

The NCMC embarks on its 22nd year with three exciting performances.
We start the season off at the newly renovated Hanna Theatre  with
SnowBiz. Then in April, we return to your favorite jazz, blues and
Broadway classics in Too Marvelous for Words: an American
Songbook . As a grand finale for the season, the men of NCMC take on
the biggest chanteuses of all time in Divalicious!  With such a great
lineup of shows, now is the perfect time to advertise with NCMC and reach
our audiences with your message!

why advertise with NCMC

Who is our audience?*
70% are older than 30
60% have at least a bachelors degree
50% have an annual household income greater than $55,000

In other words, our audience* is:
Affluent
Intelligent
Established in the community

*Audience statistics are based on a sample of 436 audience members taken in June 2007.



advertisements that fit your budget
2009 - 2010 advertising values

Sizes Divalicious!
Full Page $230
Half Page $150
Quarter Page $125

Layout, design and composition are available services billed at $25/hour.

B&W Ads deduct $50 per show

publication schedule

Divalicious!
Space Reservations May 24
Copy May 31
Publication Dates June 19 & 20

Playbill size is 5.5” wide x 8.5” high. Live space is 5” wide x 8” high
NCMC playbills are printed in a full color, 100% digital press operation.

We prefer Acrobat .PDF files or Microsoft Publisher files.

We accept .qgif files, .jpg files, or .tif files.

We DO NOT ACCEPT non-digital images or scans of non-digital images. Email
electronic ad copy to ads@ncmchorus.org

5" wide X 8” high 2.375” wide X 8” high

5” wide X 3.875” high

Full Page

Quarter
Page

Half Page

Quarter Page

2.375” wide X 3.875” high

payment terms

5" wide X 1.875” high

Payment is due with the submission of ad copy and no later than 5 working days
before the performance. Payments not received within 30 days of publication are
subject to a 1.5% service charge. All returned checks will be assessed a $35 charge.




season 22 ad agreement

Advertiser
Address
Billing Contact Phone Email
Copy Contact Phone Email
Full Page | Half Page | Half Page | Quarter Page | Quarter Page Total
Horizontal Vertical Horizontal Vertical
Divalicious!
June 19 & 20, 2010 |— $230 |__ $150 %150 |__ %125 __ $125 $
B&W ads deduct $50| -$

Grand Total:| $

_____Ad copy supplied by advertiser (email to ads@ncmchorus.org)
____Ad copy to be produced by NCMC at $25.00/hour (to be invoiced)

Authorized Signature Printed Name Title Date

Payment Method:
_____INVOICE US PLEASE
___ CHECK ENCLOSED
_____ CREDIT CARD: If this section is completed, by signing this contract | authorize the North Coast
Men'’s Chorus to charge my credit card in the amount of $ pursuant to this
contract. | agree to pay the total amount according to the card issue agreement.
Please circleone: MC VISA AMEX DISCOVER
Credit Card # Expiration Date

Authorized Signature Name on Card

Mail to: North Coast Men’s Chorus, Program Advertis  ing
P.O. Box 770664, Cleveland, OH 44107
Email electronic ad copy to: ads@ncmchorus.org
Thank You!

For Office Use Only
Contract received I Payment received /| AdReceived I

Invoice sent /I %gram sent [ NCMC Contact




